Pathway to Success:

A Marketing Strategy Flowchart

Define Your Campaign Objectives

Identify Your Target Audience

Conduct Persona Research Choose Your Marketing Channels

Setup a CRM Database for Storing &

Establish Your Brand's Tone Tracking Contacts

Categorize Existing Customers &

Finalize Your Key Message Previous Prospects

Create Website Conversion Points
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Define Marketing Activities
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Schedule All Marketing Activities

Identify Your Sales Outreach
Mechanisms

Cold Calls Emails Events

Scrub List of Responsive Create Drip Emails for Contact Research and Attend Industry Research Industry Related Groups
Recipients Enroliment Related Events and Colleagues

Launch Your Campaign

Trigger Marketing Workflows / Sales
Workflows

Analyze Your Campaign Results

Refine &lmprove

Repeat Monthly!
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